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Mend and make do (75+)
Function with fashion (65-74)
Wanting it all (55-64)
Ugrading and renewal (45-54)
Split priorities (35-44)

Mass acquisition (25-34)

Identity forming (15-24)

Innocence to corruption (0-14)
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Small and medium
sized towns

64% of pipeline

Retail Parks
Retail Warehouses
Shopping Parks
Superstores

of which 67%




) A 0




All non-food 2005

All non-food 1995
Music and video 2005
Music and video 1995
Homewares 2005
Homewares 1995
Health and beauty 2005
Health and beauty 1995
Electricals 1995
Electricals 1995
Clothing and footwear 2005

Clothing and footwear 1995
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Free car parking

Inmprove customer service

Better / more parking

Easy public transport access

More restaurants/cafés/bars/coffee shops

More unique, boutique style shops

Delivery to car service

Farm shops
Areas to leave children
Relaxation areas

Other leisure facilities

Access
Service
® Choice
Leisure
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Average Size (square iee




Second hand
Other specialists
Books

Hardware
Electrical
Furniture
Footwear
Clothing

Textiles

Pharmacy & medical

Food specialists
Non-specialist, other
Non-specialist, food
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Grocery superstores Independents
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